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ABOUT QUEST, INC.

Our mission

Our Services 

The mission of Quest, Inc., through quality and  
innovation, is to build communities where people  
with disabilites achieve their goals. 

For 60 years, Quest, Inc. has transformed the lives  
of thousands of adults and children with developmental 
disabilities through a range of services proven to increase 
capabilities and quality of life. From humble beginnings 
of a single location serving eight individuals to our  
current 20 locations, serving more than 500 individuals 
each day in greater Orlando and Tampa, we continue 
to build communities where people with developmental 
disabilities thrive.

• Quest Kids Therapy

• Quest Kids Academy

• Residential Services

• Employment Services

• Training Centers

• Quest’s Camp Thunderbird

• Blossom Artisanal

Enriching Lives | Maximizing Potential
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Perched 42 floors above Tampa in the heart of  
downtown sits Tampa’s premier private business and 

social club, The Tampa Club. Since its inception in 1981, 
The Tampa Club has become a diverse and inclusive club 

with a sophisticated approach to dining and service.
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PROPRIETORS RESERVE  
PRESENTING EVENT SPONSOR 

$12,500
• Ten (10) tickets to Friday’s Sparkling Kick-off

• Ten (10) tickets to Saturday’s Black-Tie
Experience, with prominent seating

• Opportunity to record video message or
address audience during Saturday’s
Black-Tie Experience

• Dedicated social media announcement
with corporate link included

• Premier logo placement on event signage
displays both evenings

• Full-page advertisement in event program

• Premier logo placement on all marketing
materials leading up to event including
event website, eblasts, and more
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$7,500
• Six (6) tickets to Friday’s Sparkling Kick-off

• Six (6) tickets to Saturday’s Black-Tie
Experience, with prominent seating

• Dedicated social media announcement with
corporate link included

• Prominent logo placement on event signage
displays on Friday’s Sparkling Kick-off

• Full-page advertisement in event program

• Prominent logo placement on all marketing
materials leading up to event including
event website, eblasts, and more

SPARKLING KICK-OFF 
FRIDAY SPONSOR
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$5,000

GRAND CELLAR  
WELCOME RECEPTION 
SATURDAY SPONSOR

• Four (4) tickets to Friday’s Sparkling Kick-off

• Four (4) tickets to Saturday’s Black-Tie Experience

• Social media announcement

• Prominent logo placement on event signage
displays on during Saturday’s Black-Tie
Experience reception

• Half-page advertisement in event program

• Logo placement on all marketing materials
leading up to event including event website,
eblasts, and more
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$5,000

AFTER PARTY 
SATURDAY SPONSOR

• Four (4) tickets to Friday’s Sparkling Kick-off

• Four (4) tickets to Saturday’s Black-Tie Experience

• Social media announcement

• Prominent logo placement on event signage displays
on during Saturday’s Black-Tie Experience reception

• Half-page advertisement in event program

• Logo placement on all marketing materials
leading up to event including event website,
eblasts, and more
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$2,500

SILENT AUCTION  
SPONSOR

• Two (2) tickets to Friday’s Sparkling Kick-off

• Two (2) tickets to Saturday’s Black-Tie Experience

• Social media announcement

• Dedicated recognition via text alert for Silent   
 Auction launch (both Friday and Saturday)

• Prominent logo placement on event signage displays  
 during Saturday’s Silent Auction

• Quarter-page advertisement in event program

• Logo placement on all marketing materials leading  
 up to event including event website, eblasts, and  
 Silent Auction (Saturday Only)
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$2,500

LIVE AUCTION 
SPONSOR

• Two (2) ticket to Friday’s Sparkling Kick-off

• Two (2) ticket to Saturday’s Black-Tie Experience

• Social media announcement

• Dedicated recognition via text alert for Silent
Auction launch (both Friday and Saturday)

• Prominent logo placement on event signage displays
during Saturday’s Live Auction

• Quarter-page advertisement in event program

• Logo placement on all marketing materials leading
up to event including event website, eblasts, and
recognition during Live Auction (Saturday Only)
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$2,000

AIRFARE SPONSOR (ATTENDING) 
UP TO 4 SPONSORS

• One (1) ticket to Friday’s Sparkling Kick-off

• One (1) ticket to Saturday’s Black-Tie Experience

• Social media announcement

• Logo placement on event signage displays  
 during Saturday’s Live Auction

• Quarter-page advertisement in event program

• Name recognition on all marketing materials  
 leading up to event including event website,  
 eblasts, and more



TO A S T  TA M PA 2024 S P O N S O R S H I P  O P P O R T U N I T I E S

$2,000

CORK CARICATURE 
SPONSOR

• Two (2) tickets to Friday’s Sparkling Kick-off

• Social media announcement

• Prominent logo placement at artist’s table
(Friday Only)

• Quarter-page advertisement in event program

• Name recognition on all marketing materials
leading up to event including event website,
eblasts, and more
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IN EXCHANGE FOR AN 
ITEM WITH A FMV OF

$4,000
  

RAFFLE SPONSOR

OR 
HIGHER

• One (1) ticket to Friday’s Sparkling Kick-off

• One (1) ticket to Saturday’s Black-Tie Experience

• Social media announcement

• Logo placement on event signage displays during  
 Friday and Saturday’s raffle

• Name recognition on all marketing materials  
 leading up to event including event website,  
 eblasts, and more
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$1,000  

BOTTLE TOSS  
SPONSOR SATURDAY  
WELCOME RECEPTION

• Social media announcement

• Logo placement on event signage displays  
 during Saturday’s Bottle Toss

• Name recognition on all marketing materials  
 leading  up to event including event website,  
 eblasts, and more




